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The purpose of the study was to determine typical
content of the core programs of undergraduate business admin-
istration at selected colleges and universities, and to sur-
vey the methods presently in use for changes in programs to
meet the needs of business, government, and graduate and
professional schools,

Ninety members of the American Assembly of Colleglate
Schools of Business were selected for study of their under-
graduate core programs in business adminlistration, O0f the 90
institutions which were selected, 30 graduated fewer than 100
students per year, 30 graduated from 100 to 299 students, and
30 graduated 300 or more students, The selectlon was further
based upon a somewhat regular geographical distribution across

the United States,



The catalog from each college or university was
studied for business administration core requirements and
course description. A questlionnaire was sent to the deans
of the schools of business to determine the accuracy of the
core programs listed in the catalogs, It was also determined
from the questionnaire the criteria which were used to make
program revisions, The data from the catalogs and question-
naires were tabulated and compared with the data and recom-

mendations of previous studies,
Conclusions

1« The common method for maintaining program evalu~
ation was with a committee.

2, The common method for determining program changes
was by faculty opinion.

3, The mean student/teacher ratio was 25 to 1 with
a standard deviation of 8 to 1.

4, Most schools are not complying with the AACSB
standards which suggest that Introduction to Business be
Included in the business core.

5. The common courses in the business core as indi-

cated by 61 AACSB member schools are listed below:

Corporate Flnance Statistics

Accounting I Economics II
Economics I Marketing Principles
Business Law I Management Principles
Accounting IT Data Processing

6, There is little difference in the course offerings

between the smaller and larger schools,



Recommendatlions

1. In completing a similar study, the researcher
should request the business core programs directly from
colleges and universities, rather than study the programs
listed in catalogs because of the difficulty of discerning
the core programs as indicated in catalogs., This should
reduce the error resulting from misinterpreting the catalog.

2. Because faculty opinion 1s used as the common
method for determining program changes, faculty members
should maintaln some lével of knowledge of the current needs
and practices within thelr area of specialization through
research, regional and national meetings, and regular contact
with actual business problems,

3. Schools with higher student/teacher ratios
should strive to achieve a lower student/teacher ratio,

4, Introduction to Business should be included in
the busliness core programs,

5. A follow~up study migzht include a survey of
elective courses from a sample of schools similar to the
schools lncluded in this study. A comparison of these courses
could be made with the AACSB Standards of the common body of
knowledge.

6. A study should be conducted of the business and
industry needs, coaparing those needs with the programs which

are being offored at colleges and universities,
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Chapter 1
INTRODUCTION

A typical role and primary obJjective of many col-
leges and universities 1s to meet the contemporary needs of
business, professions, government, and graduate and profes-
sional schools, Effective study in a qualified institution
assures that the student will be able to serve a modern soci=-
ety.1

Many institutions state their objective as a basic
guideline for both the faculty and students, An example of
this is found in the following statement,

Arizona State University educates for leadership,

and responsible citizenship, Increased competence,
improved moral and technical standards, expanded cultural
horizons, and enhanced ability to seek answers to fund-
amental questions gf human concern are the objectives
of the University.

Por any university to achieve the objective as stated by

the faculty and administration of Arizona State University,

it must maintain a contemporary knowledge in a broad area of

academics,

1 American Assembly of Colleglate Schools of Busi-
ness, brochure, (Washington, D.C.), no date given,

2Arizona State University, Arizona State University
General Catalog 1977-78, 1978-79, XCII, Number 2, (Tempe,




In the rapidly developing business, economic, and
technological structure of today's modern society, new demands
are placed upon the universities to keep pace, and present
new developments to the students. This can only be accom-
plished by close coordination with business and soclety, im-

proved research and program evaluation and modification,

The Problem

Within the United States, the undergraduate business
programs of the colleges and universitles must coincide with
the dynamic society in which the students ultimately will be
a part. If the colleges and universities are to accomplish
their objectives, then it is imperative that the program be

under constant evaluatlion and modification.

Purpose of the Study

The purpose of the study was to determine typical
content of the core programs of undergraduate busliness admin-
istration at selected colleges and universities, to be used
as a gulde for those who wish to compare the results with
the programs of the institutions with which they are asso-
clated. A second purpose was to survey the methods presently
in use by colleges and universities for changes in programs
to meet the needs of business, government, and graduate and

professional schools,



Statement of the Problem

The primary problem was to compare course offerings
in undergraduate core programs in business administration of
selected colleges and universitlies and to determine the com-
mon core courses, An additional problem was to determine the

factors that influence program revisions,

Delimitations

It was not the intent to evaluate the quality of the
course content within the core programs of the population
under study; however, the course descriptions were utilized
in an effort to group the courses by content, A recommenda-
tion of the 1deal program was not a consideration in this
study, but it will be determined, the most common courses
within undergraduate business administration programs at se-

lected colleges and universities,

Limitatlions

A limitation of the study was that the selection of
the population was from members and accredited members of the
American Assembly of Colleglate Schools of Business, herein-
after referred to as AACSB., Selection for inclusion into the
study was based upon the size of programs, as indicated by
number of bachelor's degrees conferred for the year 1973~
1974, Purther, the selection was based upon an arbitrary se-
lection of the population at somewhat regular geographic in-

tervals across the United States.



Another limitation of the study was that the course
titles and descriptions as listed in college catalogs may
not match the actual content of the courses as they are
taught, Therefore, an assumption was made that the content
of the courses as described by the catalogs was identical to
the actual content of the courses,

Some of the schools under study were on the quarter
system, It was assumed that a five-~hour course on the quarter
system was equal to a three-hour course under the semester
system, All data was converted into the semester system in
those cases which d4id not originally conform to the semester

systen,

Definition of Terms

American Assembly of Collegiate Schools of Business

A non-profit corporation conceived tol , . . encour-
age and uphold academlc excellence and the advancement of
managerial and entrepreneurial competence to solve contempo~

rary problems and to better anticipate further opportunities.2

124088 Articles of Incorporation, Bylaws: 1974

(St., Louis, Missouri: American Assembly of Collegiate Schools
of Business, 1974), p. 1.

2pmerican Assembly of Collegliate Schools of Business,
brochure, loc, cit.
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Member of American Assembly of Collegiate Schools of Business

An institution admitted to membership in the AACSB
upon meeting the general requlrements as specified in the
Articles and Bylaws of the AACSB.!

Accredited Collegiate Member of
American Assembly of Colleglate Schools of Business

An institution admitted to membership in the AACSB
and has met certaln accreditation standards as specified in

the Articles and Bylaws of the AACSB,Z
Procedure

Ninety members of the AACSB were selected for study
of their undergraduate core programs in business administra-
tion.3 The selection was divided equally into three cate-
gorlies according to the number of graduates as listed in the
publication, Earned Degrees Conferred, 1973-T4, Institution-

al Data.4 0f the 90 institutlons which were selected, 30

graduated fewer than 100 students per year, 30 graduated
from 100 to 299 students, and 30 graduated 300 or more stu-

dents,

144CSB Articles of Incorporation, Bylaws: 1974,
op. cit., p. 5.

21bid.

3AACSB, 1974-1975 Directory, (St. Louis, Missouri:
American Assembly of Collegiate Schools of Business, 1974),
Pp. 12-44,

4Curtis 0, Baker and Agnes Q, Wells, Earned Degrees
Conferred, 1973-74, Institutional Data (Washington, D.C.:U,S.
epartment of Health, Education, and Welfare, Education Divi-
sion, National Center for Education Statistics, 1976), 83-91




Within each category, the colleges and universities
were selected by states in a somewhat regular geographical
distribution with only one institution represented for each
of 30 states, with the exception that two Kansas universi-
ties in the category of 100 to 299 graduates per year were
represented, Appendix C contains a listing of the AACSB col-
leges and universities selected for study,

The catalogs from each college or university were
studied for business administration core requirements and

course descriptions.1

Appendix B contains a questionnaire
which was sent to the deans of the schools of business to
determine the accuracy of the core programs listed in the
catalogs. A cover letter, included in Appendix A, accompa-
nied the questionnaire, It was also determined from the
questionnalire the criteria which were used to make pro-
gram revisions, The data from the catalogs and question-

nalres were tabulated and compared with the data and recom=-

mendations of previous studles,

1

National Microfilm Library, (San Diego, California:
National Microfilm Library, 1977



Chapter 2

REVIEW OF RELATED LITERATURE

In order to provide a foundation for study of the
core programs in business administration, it 1s necessary to
review previous studies, Following is a review of major
research and related literature pertaining to the core pro-

grams in business administration,

Research Studies

The studlies were reviewed in chronological order. The
last category, however, is a review of the core requirements
of undergraduate business administration as set forth by the

American Assembly of Collegiate Schools of Business,

Gordon and Howell Study

A three-year study of collegiate business education
sponsored by the Ford PFoundation was conducted by Robert Aaron
Gordon and James Edwin Howell.1 According to the researchers,
there was a clear need for a careful reappraisal of the state
of education in business in the United States, The purpose of

the study was to provide the basis for such a reappraisal.2

1 Robert Aaron Gordon and James Edwin Howell, Higher
Education for Business (New York: Columbia University Press,
1959), p. vii,

21bid., p. 6.
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In preparation for the study, members of the American
Assembly of Collegiate Schools of Business were selected by
size, location, type of control and type of business pro-
grans, The descriptions of the curricula are from approxi-
mately 125 institutions conferring degrees in business, !

It was advised that curricular recommendations by Gor-

don and Howell be used merely as guidelines, It is important,

however, that business schools move, at least, in the general

direction of the recommendations as found in Table 1.2

Both knowledge and the world of affalrs are dynamic;

therefore, since the students will be practicing their ca-
reers within the world of business affairs, it 1s important
that the knowledge galned from a formal education be adequate
to begin practicing their careers., According to Mabel Newcomer,
as reported by Gordon and Howell, for one to be successful in
large-scale business, a "college degree has become more im-
portant than great wealth, and easier to obtain, "3

The business firm's environment has become increasing-
ly complex, which has caused the businessman's task to become
more difficult, Because of this, more importance is placed
upon the administrative function and a greater technical back-
ground 1s required so that communication can exist between
the businessman and the scientists and engineers, As the

complexity of the environment grows, the need for staff

11b1d., p. 471. 2Ibid., p. 177.
3Ibid., pp. 10-13,



Table 1

Suggested Professional Base or "Core" for
Undergraduate Business Students

Semester Semester
Subject Courses Units or Hours

Organization Theory and Manage-
ment Principles 2 6

The Market Environment and
Functional Management 3-5 9-15

Finance

Marketing

Industrial Relations

Human Relations

Production of Operations Mana-
gement

Information and Control Systems 3= g9-12
Managerial Accounting
Statistical Analysis and Rel-
ated Topics

Advanced Economnics 2 6
Azgregative Economies
Managerial Economics

Legal Environment of Business 1 3
Integrating the Management

Viewpoint 1 3
Business Policy

Totals 12-15 36-45

Source ;

Robert Aaron Gordon and James Edwin Howell, Higher
Bducation For Business (New York: Columbia University Press,
1959), p. vii,
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specialists becomes greater, Skill in human relations is a

requirement for effective management. Business 1ls seekiling

educated people with breadth, perspective and flexibility of
mind to cope with the growing problems which exist, yet it
has the need for better educated speclalists, How should
businessmen be educated?1

American colleges and universities are faced with the
problem of trying to determine their role in educating the
businessman, There are three broad objectives, The first
objective is to prepare for a career in business, The second
objective is to prepare for a lifetime career in some partic-
ular area of business; and the third objective, although not
often admitted, is to train the student for his first job in
2

business,

In an effort to answer the major question of how to

educate the businessman, business schools must also determine
what is known about the kinds of business careers, such as

the qualifications which are common to most or all business
occupations.3

Gordon and Howell commented that in answering the edu-
cational needs of the businessman, even the best schools need
improvement and the better than average schools leave much to

4

be desired, As new needs develop and knowledge accumulates,

gelf-study, experimentation, and willingness to change 1s

important.5
11Ibid., pp. 5-15. 2Ibid., p. 39.
3Ibid., p. 44. 41btd., p. 3.

5Ibid,, p. 148,
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Since business schools prepare their students to be
manazers, a problem is created for the graduate in the early
years in the business world, The student is not prepared to
accept the routine functions which are required to gain needed
experience before moving to the higher levels of management,
Businessmen indicate that recent graduates want to be vice-
presidents tomorrow, Better counseling and the use of case
studies almed at the lower levels of management can help to
reduce the problem.'é

Based upon the data accumulated in the Gordon and
Howell study, a suggested core curriculum was presented as

shown in Table 1,

Plerson Study

The following study was sponsored by the Carnegie
Corporation of New York and conducted by Frank C., Pierson
Wwhile on leave from Swarthmore College, The purpose of the

study was to assess the different approaches to academic

preparation for business careers.2

Pierson stated:

The purpose of a college or university is to free
the mind and help the individual 1lay a foundation of
self-education, A business school is part of this same
great tradition and accordingly should be dedicated to
opening un» new areas of understa%ding in one of the most
important phases of modern 1life.

1Ivid., p. 102.

2Frank C. Pierson and others, The Zducatlon of American
Businessmen (New York: McGraw-Hill Book Company, Inc,, 1959),
p. ix-xVvii,

>1pid., p. xziii.
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Plerson posed the question of what should be the dis-
tinctive roles of the individual institutions, One of the
main themes of the study is that business careers are so di-
versified that many kinds of educational programs are called
for. Plerson outlined academic preparation for business into
three general categories: (1) study in certain basic disci-
plines and tool subjects, such as literature and languaze,
mathematics and statistics, psychology and soclology, legal
institutions, economics and accounting, (2) study of the
application of these discivlines and tools to a few broad
functional aspects of the firm such as finance, marketing,
personnel and production, (3) study of the initiating-
coordinating-implementing process within the firm at differ-
ent levels of management.1

A survey of 73 North Carolina businessmen reached
the followinz conclusion regardinz academic preparation for
business. The businessmen claimed that education in busi-
ness should provide broad training in both the humanities and
principles of business. The jraduate should be capable of
independent, imaginative, and constructive tiuousght. One
should have developed a general knowledge of a chosen field,
cavacity to reason, a sense of wvalues, and an ability to com-
municate more effectively. The jsraduate should also acguilre

an inquiring, analytical and searching mind, and a code of

1Pierson, Op. cit., pp. x=-xVi.
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ethics, which might include honesty, integrity and uncompro-
mising respect for the rights of others.1

According to Plerson, it is particularly important
that students get the foundatlon preparation they will need
in thelr later careers; however, Plerson had few compliments
for the business schools.2 He claimed that even the most
casual inspection of course offerings shows that many under-
graduate business schools have gone well beyond the point
where education at the college level stops and mere busy-
work begins.3 A major problem is that academic standards
need to be materially increased.4 It is a weakness of much
higher education to fill programs with so many introductory
courses, allowing little time or incentive to Wwork with what
they learn, Plerson claims that it is at this point that the
educational experience 1is most likely to come alive.5

Pierson believes that business schools should require
a year's work in topics of the social sciences; Considera-
tion should be given to sets and functions, polynomials and
rational functions, exponents, trigonometric functions, and
introduction to certain aspects of the calculus.® Business
schools should pay particular attention to the broadening

roles of science, technology, and mathematics.7 After an

1Ibid., p. 97. 21pid,, p. xi.
51bid., p. 166. 41bid., p. ix.
5Ibid., p. 204. 61bid., p. 190,

TIbid., p. 90.
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- Intensive investization conducted at 75 businzss schools in
all parts of the country, it was determined that faculty

members supported a zeneral reduction of work in the spe-

clalized areas, According to Pierson, speclalization should
be limited to four or five semester courses.’

In the study ol business education prozgrams, Plerson
found that there was a zgeneral division of 40 percent liberal
arts, 40 percent required business and 20 percent bdusiness
electives among many of the selected business schools under
study; howaver, interviews with faculty and deans found no
basis for the 40-40-20 division, Some of the answers received
are listed below:

This seems to come clbsest to satisfyin; everyone,

The AACSB rules require it. It's as zood as any other
arrangement wnich has been su.gested. I personally think
a roughly 50-50 division of business non-business makes
sense, .Je've sort of zrown into it without much thouzht
one way or the other.2
Most of those interviewed azgreed that there could be con-
siderable variation in the distribution of the students'
time +4ithout much harm to the essentlial subject datter that
should be covered,”

Pierson's anpraisal of the core program revealed the
following:

(1) The core should maintain as close ties as possible with
a number of disciplines outside business and put what 1is

learned into business practice. (2) The core should deal

T1vid., p. xiv. 2Ibid., p. 165,

31vid.
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with major functions of business, (3) The core should pro-
vlide a variety of opnortunity to put zeneral knowledze and

. abilities to use. (4) The core should challenge the student

- to the hizhest level of his intellectual capacities. (5)

'~ The school should put the core on a par with the most demand-
ing work offered anywhere in the university and insist that
every required course meet a similarly hizh intellectual
standard. !

In the study of 98 busginess schools, Plerson presented
data about the number of majors offered. Table 2 depicts the
distribution with the mode representing six to seven majors.
Pierson claimed that major subjects offered beyond five or
six, is not desirable.Z2 Table 3 represents the number and
percent of business schools offering different majors. TIFi-
nally, based upon the extensive study, Plerson recommended an
undergraduate curriculum, shown in Table 4,

Pierson did not suggest that schools follow a rigid
pattern of development of the curriculum, As deplcted in
Table 4, Pierson allowed for considerable variation within
certain limits encourazing the student to follow his own

interests.3

Chen-Zane Study

The followinz study, conducted in 1967 by Dr. Gordon

¥. 0. Chen and Dr. Edward A. Zane, was based upon the

"Ibid., pp. 203-205. 2Ibid., p. 201,

5Ibid., p. 228.
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Table 2

Number of Majors O0ffered By 98 Business Schools
With Four-Year Programs

Nunmber of Majors Number of Four-=Year

Schools

Less than 4
4-5
6=-7
8-9
10=-11
12=-13
14-15
16-17
Qver 17

—_— ot ) =
FNEON =]~ OO

Total

\O
oo

Source:

Frank C, Pierson and others, The Educa=-
tion of American Businessmen (New York: Mcoraw-
Hill Book Company, inc., 1959), p. ix-xvii.




Table 3

Number and Percent of Undergraduate Business
Schools Offering Different Majors
98 Schools with Four-Year
Programs 1955-56

Four-Year Schools

Offering
Major Subject Number Percent

Accounting 93 94,9
Marketing 83 84,7
Finance-banking T4 75.5
Administration-general business 63 64.3
Economics 48 49

Managenent 46 46,9
Secretatial 46 46,9
Production 41 41.8
Personnel-industrial relations 35 35,7
Insurance 29 29,6
Retailling 28 28,6
Business education 28 8.6
Transportation 24 24,5
Real estate 22 22.4
Miscellaneous nonbusiness 22 22.4
Statistics 20 20.4
Business law 19 19.4
Advertising 18 18,4
Foreign trade 18 18.4
Public administration 14 14,3
O0ffice administration 9 9,2
Salesmanship 5 5.1
Public utilities 2 2.0

Source:

Frank C, Pierson and others, The Bducation of
Anmerican Businessmen (New York: MecGraw-Hill Bok Co.,
Inc.,, 1959), p., ix-xvii,
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Table 4

Suzzested Uandergraduate Curriculum

— — n——

Required Subjects

and Number of
Limited-Choice Electives Semester Hours

General foundation subjects:

Humanities
English Literature and composition 9
One or two other humanities (e.g., elther 5

in foreizn language or in philosophy, etec.)
+ Advanced elective in one of above

Mathematics-Science
College alzgebra-trigonometry-geometry 6
Calculus and finite mathematics 6
Laboratory science (physics, chemistry, etc,) 6
Advanced elective in one of above 3

Social Sciences (excluding econonics)
History 6
Political science 6
Behavioral science (psychology, sociology etc,) 6
Advanced elective in one of the above 3

Total semester hours outside business
and econouics 60-66

Business foundation subjects:

Principles of economics 6
Economies of the firm (microanalysis) 3
Economics of money and income (macroanalysis) 6
Quantitative methods (accounting-statistics) 6
Advanced elective in quantitative methods 0
Political and legal factors in business 3
Organization and human behavior 3

Functional business subjects:
Personnel nmanagement 3
Production managemnsnt 3
Finance management 3
Marketing management 3
Business policy and socilal responsibilities 6
Studies in major subject (exclusive of wWork
in business foundation and functional subjects) 9
Electives (no more than one in major subject) 0
Total semester hours in business and economics 54-60
Total semester hours required for graduation 120

Source:

Frank C, Pierson and others, The Education of American
Businessmen (X¥ew York: McGraw-Hill Book Co,.,, Inc,, 1959),
P- iX"XVii.
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request to review the undergraduate "core" requirements in

the School of Business Administration at the University of
ssachusetts, The objective was to determine how their
Bchool's curriculum differed from the curriculums of other
schools and way the differences existed.!

Chen and Zane selected 94 schools of business which
were members of the AACSB and tabulated the data taken from
current catalogs regarding core requirements. Table 5 rep-
resents the courses which could be identified from the cata-
logs and the number of schools reguirinz each course, The
%mode for the number of courses required was 12, as depicted
in Table 6, Chen and Zane compared this with the recommenda-
gtions of the Gordon and Howell study, which set the number of
?required courses at 15 to 16, Table 7 makes a comparison of

the Gordon and Howell sugzested business core requirements
Wwith the Chen-Zane study. Table 8 represents a comparison of
Pierson's suzgested core requirements with the Chen-Zane
study.2

Chen and Zane concluded that the results of their
study with respect to the core requirements was very similar
to that of Gordon and Howell's study. They also note that
the most sisnificant influence uron the selection of core

subjects was the AACSB accreditation requirements,3

1Gordon K. C. Chen and Edward A. Zane, "The Business
School Core Curricula Eisht Years After Zordon-Fowell," Col-
leziate News and Views, XXITI (October, 1969), 5.

2Ibid., p. 6.

3Ibid.



Table 5

Required Business Core Courses, 24 Schools
of Business Administration

Members AACSB

1967
Schools
Courses Requiring
Number Percent
Marketing Principles 93 99.0
Accounting I 90 95.7
Accounting II 88 93,6
Corporation PFinance 89 4,7
Statistics 88 93,6
Microeconomics 87 92,6
Macroeconomics 85 90.5
Business Law I 85 90.5
Money and Baunking 55 58,5
Principles of Management 52 55.4
Business Law II 36 33,3
Business Policy 31 33,0
Organization and Administration 29 30,9
Producti»n Methods 26 27.7
Business Communilcations 21 22.4
Industrial Relatilions 19 20,2
Quantitative Methods 15 16.0
Business Math 12 12.6
Personnel Management 11 11,7
Intermediate Accounting 10 10,6
Report driting 9 9.6
Data Processing 7 T4
Managerial Economics 11 11.7
Business Fluctuations and
Expansions 10 10.6
Real Estate and Insurance 3 2.8
Seminar (Management) 3 2.8
Business and Government 7 7.4
Management Information and
Control 5 5.3
Business Ethics and Customs 5 5.3
Managerial Accounting 2 8.5
Cost Accounting 4 4.3
Business in a Dynamic Society 6 6.4
Problems in Business Management 3 2.8
Law and Society 3 2.8
Income and Employment 2 2.1
Investment and Security Analysis 3 2.8



Table 5 (continued)

Schools
Reguiring
Courses Number Percent

Human Relations in Administration 3 2.8
Sales and Marketing

Management 1 1.1
Business Machines 1 1.1
Taxation and Public Finance 2 2.1
Transportation 2 2.1
O0ffice Administration 1 1.1
Introduction to Business 3 2.8

Source:

Gordon K. C. Chen and Edward A, Zane, "The
Business Core Curricula Eight Years After Gordon-
Howell" Colleziate News and Views, XXXIII (Oct-

ober, 19395, .

21
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Table 6

Reguired Business Core Courses, Schools
of Business Administration
Members AACSB, 1967

Frequency Distribution
Number of
Core Courses Number of
Required Schools

O O

10
11

o
FFIO =300 0N

13
14

15
16

17

$

Source:

Gordon K, C, Chen and Edward A,
Zane, "The Business Core Curricula
Bizht Years After Gordon-Howell" Col-
legiate News and Views, XXXIII (Oct-
ober, 1969), 7.




Table 7

Comparison of Gordon-Howell Suggested
Business Core with Chen-Zane Survey

Gordon-Howell Chen-Zane
(94 Schools)
Number of
Schools by
Credit Hours
Required
Suggested
Number of 3 6 or
Semes- (Credit Credit OCredit
Course ters Hours Hours Hours
Organizational Theory and
Management Principles 2 6 67 12
Functional Areas 3-5 9-15
Finance 89
Marketing 93
Industrial Relations 19
Human Relations 3
Production Management 26
Information and Control
Systems 3-4 9=12
Managerial Accounting 8
Statistical Analysis 88
Advanced Economics 2 6
Azgregative Economics 80 7
Managerial Economics 11
Legal Environment
of Business 1 3 9
Integrating the Management
Viewpoint 1 3
Business Policy 31
Source:

Gordon K. C. Chen and Edward A. Zane, "The Business
Core Curricula Eight Years After Gordon-Howell" Collegiate
News and Views, XXXIII (October, 1969), 7.
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Table 8

Comparison of Pierson Suggested
Business Core With Chen-Zane
sSurvey Semester Hours

Pierson Chen-Zane
Suzgested
Number 3 Credit
of Credit Hours
Course Hours (Number of Schools)

Business Foundation Sub-

jects i
Economics of the Firm

(Microanalysis) 3 79 7
Economics of Money and

Income (Macroanalysis) 6 42 50
Quantitative Methods

(Accounting-Statistics) 6 4 90
Advanced Elective in

Quantitative Methods 0=3 18
Political and Legal

Pactors in Business 3 18
Organization and Human

Behavior 3 32 10

Functional Business Subjects

Personnel Management 3 11
Production Management 3 26
Finance Management 3 89
Marketing Management 3 93
Business Policy and

Social Responsibility 6 31

# except basic economics

Source:

Gordon K. C. Chen and Edward A. Zane, "The Busi-
ness Core Curricula Eight Years After Gordon-Howell"
Colleziate News and Views, XXXIII (October, 1969), 7.
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Owen Study

The follo7ing study was conducted in 1970 by John P,
Owen, Dean of the College of Business Aduministration at the
University of Arkansas to determine how well the Southern
schools of business administration conform to the AACSB
undersraduate standards relative to the common body of xnowl-
edze in business administration.l!

The study was facllitated by analyzinz the catalogs
of 25 of the 26 accredited Southern schools. A questionnaire
was circulated to the schools under study to et a deeper in-
sight into the practices of the schools with respect to the
AACSB standards,?

Owen found that of the schools under study, the av-
eraze business core curriculum contained forty semester
hours with 67 percent of the school's business core in the
ranze between 35 to 45 semester hours. Owen compared the
core curriculum with the study of Chen and Zane and found
that the averaze business core curriculum of the Southern
schools exceeded those studied by Chen and Zane by four
semester hours,>

Owen renorted that the thrust of the curricula of

the Southern schools tends to be away from the vocational

1Jomn P, Oven, "Undergraduate Curriculum Planning
and Development in Accredited Southern Business Schools, "
(unpublished paper, University of Arkansas, 1970), »n. 1.
2Ibid.

31bid., p. 2.
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orientation and iaore towsard the behavioral and quantitative
sciences to human and decision-making problems.!

Oven found that only 12 of the schools required com-
puter metinods courses in their prozrams, On the 25 schools,
nearly all include marxeting, business finance, principles
of qccounting, principles of economics, statistics, vprinci-
ples of management and business law, Owen pointed out that
one-half of the schools reguired six hours of statistics or
guantitative analysis and the remainder required only three
hours., It was further deterained that only eight schools
offered law courses which stressed the legal environment of
the business as opposed to the traditional contract law.Z2

Owen found that one-half or less ol the schools un-
der study offered courses in the areas of concepts, processes
and institutions in production, the legal environument of
business, information systems, interpersonal relationships,
communications and admninistrative processes under conditions
of uncertainty including intezrating analysis and policy
deteraination at the overall manazement level,2

O#en sent a questionnalre to the schools and found
that of the 19 schools responding, seven had revised theilr
curricula due to the AACSB standards, five deter:ined that
no revisions were needed, six schools were still reviewing

4

their »nrozran and ons did not »nlan to revies the prosram,

1Ibid., p. 3. 2Ibid., p. 5.

31bid., p. 9. 4Ibid., p. 11.



Owen concluded that noncompliance with the AACS3B
common body of knowleze requirements may be serious in the
areas of production, soclilal and political influences in
business, communication, and policy determination at the
managzemnent level,!

O#en observed the offerings of mathematics in the

business curriculum and found that more than three-~fourths

02

of the Southern schools under study required six semester
hours of mathematics in their prosgrams, It was found that
calculus was not typlcally required by those schools requlr-
inz six hours of mathematics, Owen concluded that the most
of the Southnern schools provide a solid cors in mathematics
and statistics,?

In the area of svpecialization, Owen found a ranze of
13 to 24 credit hours with an average of 18 credit hours,
It was concluded that further investization of specializa=-

tion was beyond the scope of the paper.3

Deal Study

The followiny study was conducted by Zmit B, Deal,
Assoclate Professor 1in the School of Business at zeorzgia
Southern College, Statesboro, Georzia. The objective of the
study was to raview the current onractices of accreditzad

AACSB schools of business and to make comparison with

1Ibid., p. 13.
2Ibid., p. 14,

>Inid., p. 13,
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earlier practices, #ith emphnasis upon fov #4211 the current
corz followed earlier recommendations such as siven by Zor-
don and Howesll's study of 1959 as well as the Plerson study
of the same year, Comparisons Jere also made ~ith the Chen-
Zane study of 1267, the Owen study of 1970 and the Maloy
study of 1975,1

Deal secured catalogs for 88 accredited AACSB
schools of business and compared the core programs wWwith the
Chen-Zane study. Deal's study indicated an increase in
schools requirin; business policy, quantitative methods,
data processing, principles of management and managerial
accounting.2 In the same couparison, there was a dacrease
of schools requiring monmey and bankiang, marketing princi-
ples, business law II, organization admninistration, and in-
ternediste accounting, Table 9 deplcts the regulred courses
of the schools studied by Deal.”

Deal reported that the required number of business
core courses ransed from thrse to 20 with 12 in ths Chen-
Zane study. Table 9 is 5 listing of the required anumber of

business coursss for the 328 schools surveyed.4

18mit B, Deal, "Businaess Core Curricula Revisited,"
Colleziate News and Views, X{X(3prinz 1977), 19.

2Ibid., p. 19.
3Ibid., »p. 19-20.

4Ivid., p. 21.



Table 9

Required Business Core Courses, 33 3chools
of Business Administration,

Members AACSEH

1975
Schools
Requiring
Courses Number Perczant

Principles of Economics I 36 98
Corporate Finance 85 97
Accounting I 83 g4
Management Principles 83 94
Statistics 81 92
Business law I 78 39
Marketingz Principles 75 85
Principles of Economics II T4 34
Accounting II 73 83
Data Processing 56 64
Business Policy 46 52
Quantitative Methods 26 29
Micro Economics 25 28
Yoney and Banking 24 28
Production Methods 20 23
Macro BEconoxnics 16 18
Business Comaunications 16 13
Manazerial Accounting 1 17
Marketing/Managenent 1 17
Operations and Systems Manajzement 1 14
History of Econoaic Thouzht 1 12
Business Iaw II 1 12

Orzanization and Behavior
Business and Society

Revport Jdriting

Introduction to Business

Juman Relations in Adaninistration
Problems in Business Management
Managerial Hconomics
Orzanization and Adninistration
Ivdustrial Relations

Business Mathematlcs
Information Systens

Business Enterprises

Law and Society

#eal Estate and Insurance
Income and Employment

Labor Economics

Intermediate Accounting

Cost Accounting

DD NDWHWWW R PFUTUT OV D0 = — ouTu
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Table 9 (continued)

Schools
Requlring
Courses Number Perceat
Operatlions Research 1 1
Managemnent Seaminar 1 1
Investment and Security Analysis 1 1
Taxation and Public Finance 1 1
Management Information and Control 1 1
Transportation 1 1
Business Fluctuations and Expansions O 0
Office Administration 0 0
Business Ethics and Custoas 0 0
Business in a Dynamic Society o) 0
Business Machines 0 0
Sales Management 0 0

Source:

Bmit B. Deal, "Business Core Curricula

Revisited," Colle:iate News and Views,
(Sprinz 1377), 20,

TXL
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Deal found that the AACSB schools of business have
failed to meet the sujzsgested credit hours in the environmen-
tal and human aspects of management, the functional areas of
personnel and oroductlion, and in the managerial and a_zreza-
tive econoaics. Deal also found that many schools have in-
creased thelr offerinz of statistics, legal environment, and

business policy. Table 10 points out these results in Deal's

comparison with Pierson's suzzested businzss core. |

Flaumenhaft Article

An article, written by Frank ¥, Flaumennaft, reviewed
some previous studies rezardinz the business prozrams. Some
results indicated that colleziate business education 1s not
relaevant to the "real sorld."2 Flaumenhaft stated that, in
recent years, many articles have been written in protest of
"theoretical' and "intellectual™ stimulation rather than
nractical courses, In an effort to asaintain enrollment fig-
ures, collezes and universities are offering more of +hat
students want,3

Plaunenhaft indicated that there is =2 need for a full

scale fundzd research pnrogran to evaluate the direction of

education ir business schools,4

TIbid., pp. 21=-22,

a1k K, Flaumnenhaft, "The Undersraduate Curriculum

iate Business Bducation," Collezlate lNews and
(P21, 1977), 16,

3Ibid., p. 17.

41p14.



Table 10

Requlired Business Core Courses, Schools
of Business Administration
Members AACSB, 1967

Mrequency Distribution

Number of
Core Cources Number of
Required Schools

-—

NoReLNReNN 3 I oY)
no

10
"

12
13
14
15
16
17
18
19
20
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Source !

Emit B, Deal, "Business Core
Curricula Revisited," Collezgiate News
and Views, XXX (Spring y .
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Accrediting Standards

A review of the critical literature related to the
undergraduate business core program, without exception, re-
fers to the American Assembly of Collegiate Schools of Busi-
ness as the principal accrediting agency for the schools of
business, Before the review of literature could be consider-
ed complete, 1t is imperative that the Assembly's standards

for business and administration be reviewed,

American Assembly of Collegiate Schools of Business

The American Assembly of Collegiate Schools of Busi-
ness (AACSB) is a non-profit orzanization comprised of member
orzanizations and institutins devoted to the promotion and
improvement of higher education for business and administra-
tion, The AACSB first set standards for membership in 1919
and is reccgnized by the Council on Post Secondary Accredita-
tion and by the U.S, 0ffice of Education, as the sole accred-
iting azency for bachelors and masters degree programs in
business and administration.1

The AACSB has set curriculum standards upon a founda-
tion allowinz for interpretation of specific subject matter
to be the responsibility of the individual institution, The

philosophy of the purpose of ths curriculum as set forth by

the AACSB i3 given in the following paragraph.

1AACSB Accreditation Council, Policies, Procedures
and Standards: 1976-77 {St. Louls, Missouri: American Assem-
bly of Collegziate Schools of Business, 1976), p. 1.
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The purpose of the curriculum shall be to provide for

a broad education preparing the student for imaginative
and responsible citizenship and leadership roles in busi-
ness and soclety-domestic and worldwide, The curricu-
lum shall be responsive to social, economic, and techno-
lozical developnent and shall reflect the application of
evolving knowledge 1n economics and the behavioral and
quantitative sciences, To facilitate the forezoing, the
Assembly encourages continuing deve}opment and appraisal
of both new and existing curricula.

It is recommended by the AACSB that tie business
school should concentrate its professional courses in the
last two years of a four-year program, The purpose of this
is to allow the student to zget a base of understanding in the
basic arts and sciences such as mathemaitics, social science,
humanities, and the natural sciences.?

The AsSsembly recommends that 40 to 60 percent of the
undergraduate course work be taken.in business, economics and
adainistration with the remainder of the work to be taken out-
slde of these areas. Table 11 depicts the standards set by
the Assembly, including an equivalent of one year of work in

one of five areas of the common body of knowledge,

11big.
21pi4.



Table 11

Suzzested Undergraduate Curriculum Standards
American Assembly of Collegiate
Schools of Business

1976-77

Subject Areas Percent of Program

Arts and Science foundation: 40-60
Mathematics
Social Scilence
Humanities
Natural Science

Business Foundation: 40-60
Lower Division
Principles of Accounting
Principles of Economics
Business Law
Statistics
Introduction to Busliness
Upper Division
Principles of Finance
Principles of Marketing
Principles of Management
Common Body of Knowledge
(only one of five areas)
Production
Marketing
Finance

Economic Environment
Lezal Environment
Social and Political Hthics

Accounting
Quantitative Methods
Information Systems

Organizational Theory
Behavior
Interpersonal Communications

Administrative Processes
under uncertainty

Integrating Analysis

Policy Determination

Source s
AACSB Accreditation Council, Policies,

Procedures and Standards: 1976-77,(5t. Louis.
Missouri; American Assembly of Collegiate
Schools of Business, 1976), pp. 30=32.
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Chapter 3
STATISTICAL INTERPRETATION

O0f the 90 undergraduate schools of business admin-
istration which were selected for study, 70 schools responded
for a 77.8 percent return, Two of the schools responding
indicated that they were not members of the AACSB. One of
t2e schools responding indicated thiat it has no undergradu-
ate program. The core programs were not available for seven
schools responding to the questionnaire and wWere not consid=-

ered in the study of thme business core courses,

Description of the Study

The study was divided into two parts., One part was
a questionnalre, found in Appendix B, which was desizned to
determine if the core vnrogram was current as published in
the school's general catalog. The questionnaire w~as used,
also, to determine the 71ost comnon methods for makinz nro-
sran changes in the busliness core, the zeneral imwvortance of
the prereguisite structure in the prosgramn, and the .1ost com-
mon student/teacher ratio in the undergraduate business
school,

Another nart of the study was to determine the most
common business core programs of the schools under study.

The business core was determined by studying the current

36
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catalozs of the schools. If the prozrams Were not the same
as that listed, the deans of the schools were requested to

send a cony of the cors nrogram,

Response to Questions

The questionnaire allowed for multiple answars;
therefore, response to some questions totaled more than the
number of respondents to the questionnaire. All of the
respondents to the questionnaire did not respond to some of
the questions; therefore, some questions may contain fewer

responses than the total respondents to the guestionnaire,

Question One

Question one stated:

1. Is the core vrogram for business administra-
tion the same as listed in your current
catalog®? YES NO

Question one was asked to determine 1f the current
catalog could be used to study the business core. Table 12
depicts that sixty-two, or 92,5 percent, of the schools re-
sponding anssiered that the school's core program was listed

in the current cataloz,

Question TwWo

duestion two stated:

2. If the answer to question number one 1s no,
please send a copy of your progran,

Five schools responding that the core program 1is
not the same as listed in the current catalog, sent a cooy

of the progran with the returned questionnaire,



Table 12

Schools of Business Administration Answering
If the Business Core Program
Is the Same as That Listed
In the Current Catalog

Yes

Number Percent
Answering of

Schools Yes No Total
Graduating fewer than 100 students 19 2 90
Graduating 100 to 299 students 24 2 92
Graduating 3C0 or more students 19 1 95

Total response 62 5 92.5




Table 12

Schools of Business Administration Answering
If the Business Core Program
Is the Same as That Listed
In the Current Catalog

Yes
Number Percent
Answering of
Schools Yes No Total
Graduating fewer than 100 students 19 2 90
Graduating 100 to 299 students 24 2 92
Graduating 300 or more students 19 1 95

Total response 62 5 92.5




Question Three

Question three stated:
3. Is one or more of your staff specifically
desiznated to maintain a review of the cur-
rent undergraduate standards as published
by the AACSB?
A, one person
B. committee
C. other, please specify
The responses to question three are depicted in Table
13. Four respondents for the schools graduating under 100
students answerinzs "other," indicated that the dean was re=-
sponsible for maintaininz a review of the AACBB undergraduate
standards. One school indicated that no review was main-
tained. Four resoondents for the schools graduating between

' indicated that no re-

100 and 299 students answerinz "other,'
view was beinz maintained. One indicated that the dean and
the college curriculum committee maintained a review, One
indicated only the dean, and one indicated the entire busi-
ness faculty maintained a review of the AACSB standards.

One respondent for the schools graduating 300 or more

' indicated that the associate dean

students answering "other,'
maintained a review of the AACSB standards. One indicated
that a committee in each area of specialization maintained =a
review and one indicated that all of the business faculty
maintain a review of the AACSB standards,

More than half, or 52.4 percent, of thz respondents

for the schools graduating under 100 indicated that one
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Table 13

Responses Indicating Responsibility
of Maintaining a Review of
Standards as Published
By the AACSB
1977

Schools Graduating

’Responses Lesioghan 190-299 Greaggg Than
A, One Person 52.4 26.9 35
B. Committee 28.6 53.8 55
C. Other 23.8 26,9 15
Responses

Percent of Total 104,8 107.6 105
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person maintained a review of the AACSB standards., Fifty-
two and four-tenths percent of the respondents for the
schools graduating 100 to 299 and 55 percent of the respond-
ents for the schools graduating 300 or more indicated that a
committee maintained a review of the AACSB standards. The
respondents for all of the schools answering questlon three
indicated that 43,7 percent used a commlittee to maintain a

review of the AACSB standards while 35 percent used one person,

Question Four

Question four stated:

4, When recommending changes in your business core
requirements, do you:

A, adopt the recommendations of the indi-

vidual suggesting the change? A
B, conduct a study of business and industry

needs? B
C. assess the opinions of the business

faculty? c
D, other, please specify D

Table 14 depicts the distribution of responses., 0Of
the respondents to question four answering "other," one
representing the schools graduating under 100 students indi-
cated that the faculty committee prepares recommendations to
the faculty. One respondent stated that consideration 1is
gilven to the recommendations of the curriculum committee and
another indicated that the faculty and students decided,

Seven of the respondents for the schools representing
the schools graduating 100 to 299 students indicated that a

committee may investigate business and industry, and AACSB



Table 14

Recomiending Prosrzas Chansss

7sed 3y 067 AACSB Member 3chools
Cf Business Adainistration -
1377
) Less Than 100-299 greatsr Than Schools
ilethods 10C 3raduates Sraduates - 300 3raduates: Combined
Nuzber Parcent Number 2ercant ¥Numbar Percent Nunmber Percent

Adopt the recommendations of
the individual suzzesting
+»e change. 2 6.9 4 10,5 2 6.7 8 8.2
Conduct a survey of buslness
and industry needs, ) 20.7 7 13,4 5 16,7 13 12.6
Assess the'opinions of the
busiiess faculty. 12 52.0 13 47,4 15 50,0 51 52,6
O0tner, please specify. 2 12,3 9 23.7 2 256.7 20 2C.6

A
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suidelines before makin; recommendations. One respondent
stated that the faculty and students review any recommenda-
tions, and one resvondent stated that the AACSB standards
are used.

Six schools gsraduating 300 or more students stated
that 2 committee makes the recommendations, and one respond-
2nt stated that other schools' programs are evaluated., One
respondent stated:

All provposals are reviewed by the curriculum comnit-

tee and must be arproved by a majority of the faculty,.

Proposals may emanate from individual faculty, ad hoc,
and standing committees, departments or the administra-

tion committee., The advice of the Dean's business advi-
sory of businessmen may be sought if conslidered desire-
avble,

Of the respondents from all schools, 16,5 percent of
the responses 1ndicated that a committee makes the recommen-
dations., Only 18.6 vercent conduct a study of business and

industry need.

Question Five

Question five stated:
5. Considering the orocedure you use, from question
number 4, rank in order beginning with number one,
the most used method to the least used method.

A, adopt the recommendations of the indi-
vidual sugzesting the change? A

B. conduct a study of buslness and indus-
try needs? B

C. assess the opinions of the business
faculty? C

D. other, please specify. D
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Table 15 devicts the rank order for methods of rec-
omnending chanzes 1n business core reqguirements in AACSB
member schools of business adwministration graduating fewer
than 100 students. Table 16 depicts the rank order from the
schools graduating 100-299 students. Table 17 depicts the
rank order from the schools graduating 300 or more students,
and Table 18 depicts the rank order from the schools zradu-
ating all the catezories of students from this study. Those
responding, "other," in question five Wwere the same responses

as in nuestion four.

wuestion Six

Question six stated:

6. In most programs, there are established course
sequences, Do you adhere to this volicy:

A. strictly?

3. 4ith discretion?

C. loosely?

D. other, please specify.

Table 19 depicts the distribution of responses. 1In
every case, more than half of the respondents stated that
they adhere to the sequential establishment of courses with

discretion.

Juestion Seven

Question seven stated:

7. dhat is the student/teacher ration in your under-
zraduate business program?
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Table 15

Rank Order for Method of Recommending Changes in Business
Core Requirements in 19 AACSB Schools of Business
Administration Graduating Fewer than

100 Students, 1973-74

Methods Rank

Adopt the recommendations of
the individual suggesting

the change. 2 8 5 0
Conduct a survey of business

and industry needs. 3 5 3 o]
Assess the opinions of the

business faculty. 14 3 1 0

Other 0 0 0 3
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Table 16

Rank Order for Method of Recommending Changes in Business
Core Requirements in 24 AACSB Schools of Business
Graduating 100 to 299 Students

1973-74
Methods Rank

1 2 3 4
Adopt the recommendations of
the individual suzgesting
the changze, 3 3 11 2
Conduct a survey of business
and industry needs, 2 12 4 3
Assess the opinions of the
business faculty. 15 5 2 0

Other. 6 1 2 5
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Table 17

Rank Order for Method of Recommending Changes in Busiuess
Core Requirements in 19 AACSB Schools of Business
Administration Graduating 300 or more
Students, 1973-T4

Methods Rank

Adopt the recommendations of
the individual sugzggesting
the change, 0 5 3 4

Conduct a survey of business
and industry needs, 1 4 8 0

Assess the opinions of the
business faculty. 13 2 0] 0

Other. 2 2 1 2
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Table 183

Rank Order for Method of Recommending Changes in Business
Core Requirements in 62 AACSB Schools of Business
Administration, 1973-74

Methods Rank

Adopt the recommendations of
the individual suggesting
the change, 5 16 19 6

Conduct a survey of buslness
and industry nesds, 6 25 20 3

Assess the opinions of the
business faculty. 42 10 3 0

Other. 8 3 3 15




Table 19

Response from 62 AACSB Schools of Business
Administration Stating Adherence to
Prerequisite Structure of

- Business Programns

1977
Less Than 100-299 Greater Than Schools
Response . - - 100 Graduates Graduates 299 Graduates Combined

- Number Percent Number Percent Number Percent Number Perdent

Strictly. 8 38,1 8 30.8 6 28,6 @ 22 32,4
Jith Discretion 12 57.1 18 69.2 14 66.7 | 44 64.7
Loosely | X 4.8 o - o 1 4.8 2 2.9
Other, please specify 8 0 0 | 0 o 0 0 0

6y
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wuestion seven was asked to determine the unost com-
nton ratio of students to teachers, In addition to the dis-
tribution of student/teacher ratio by size of school, the
ratlo is determined for accredited members of the A4C3SB and
non-accredlited members of the AACSB for the schools under
study.

Table 20 deplects a range of student/teacher ratios
of 15:1 to 41:1 for 19 AACSB member schools of business ad-
ministration graduating fewer than 100 students; the mode
was 30 students per teacher for five schools, or 26.3% percent
of the 19 schools. Three schools, or 15.3 percent, have a
student/teacher ratio of 40:1; three schools have a student/
teacher ratio of 20:1,

Table 21 depicts a range of 19 to 93 students per
teacher for 24 AACSB member schools of business administra-
tion zraduating from 100 to 299 students, The next reported
student/teacher ratio below 93:1 is 45:1, The mode is 30
students per teacher reported by four schools, or 16,7 pver-
cent of the 24 schools. Three schools reported a student/
teacher ratio of 25:1, and three reported a student/teacher
ratio of 40:1. Elzhteen schools, or 75 percent, reported
a student/teacher ratio between 25:1 and 40:1. Twelve
schools, or 50 percent, reported a student/teacher ratio
belos the mode, while eizht schools, or 33.3 nercent, re-
vorted & student/teacher ratio above the mode.

Table 22 depicts a range of 13 to 45 students per

teacher for 20 AACSB member schools of business



Table 20

Student/Teacher Ratio of 19 AACSB Member
Schools of Business Administration,
Graduating Fewer Than 100
Students, 1973-74

Students Number
per of
Teacher Schools
41 1
40 3
35 1
30 5
25 2
24 1
20 3
19 1
16 1
15 1




Table 21

Student/Teacher Ratio of 21 AACSB Member
Schools of Business Administration,
Graduating from 100 to 299
Students, 1973-74

Students Number
per of
Teacher Schools

93
45
40
30
31
30
29
28
26
25
24
22
20
19
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Table 22

Student/Teacher Ratio of 20 AACSB Member
Schools of Business Administration,

Graduating 300 or More
Students, 1977

Students Number
per of
Teacher Schools
45 1
40 3
33 2
30 2
28 1
26 1
25 3
24 1
22 2
21 1
20 2
13 1

53
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adninistration graduatin: 300 or more students, A scat-
tered distribution made 1t difficult to revort a trend; how-
ever, 12 schools, or 60 percent, reported a range between
22 and 33 students per teacher,

Table 23 depicts a range of 13 to 45 students per
teacher for 63 AACSB member schools of business administra-
tion. The mode is 30 students per teacher for 11 schools,
or 17.5 percent. ©Nine schools, or 14,3 percent, reported =2
student/teacher ratio of 40:1, while eizht schools, or 12.7
percent, reported 25 students per teacher with a standard
deviation of 8.29.

Tables 24 and 25 depict the student/teacher ratio
for the 34 accredited and 29 non-accredited schonls respec-
tively. The mean student/teacher ratio for the accredited
schools 1s 27.11 students per teacher, Wwhile the mean for
the non-asccredited schools, not including the one school

reporting 93, was 30,111,

Business Administration Core Prozram

An analysis of the AACSB member schools' business
core programs wWwas conducted by dividing the total number of
schools studied, by number of zsraduates, into three sroups
for individual analysis. The schools studied were also

sezregated by AACSB accreditation and non-accreditation,

Numnber of Business Core Courses

As snown in Table 26, the range for the number of

courses for 19 schools zraduating less than 100 students 1is



Table 23

Student/Teacher Ratio of 63 AACSB Member
Schools of Business Administration,
1973=-74

Students Number
per of
Teacher Schools

45
41
40
35
33
31
30 1
29
23
26
25
24
22
21
20
19
16
15
13
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Table 24

Student/Teacher Ratio of 34 AACSB
Accredited Member Schools of
Business Administration,

1977
Students Number
per of
Teacher Schools

45
40
33
30
29
28
26
25
24
22
21
20
19
15
13
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Table 25

Student/Teacher Ratio of 29 AACSB
Non-Accredited Member Schools
of Business Administration

1977
Students Number
per of
Teacher Schools

93
45
41
40
35
31
30
29
26
25
20
19
16
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Table 26

Regquired Number of Business Core Courses,
19 AACSB Member Schools of Business
Administration, Graduating Fewer
Than 100 Students, 1973-74

Number of
Core Courses Number of
Required Schools

20
18

16
14
12

1
1

ANO\O O~
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six to 20 with a mode of 12, Eleven schools, or 57.9 per-

cent, reported the range of required courses between nine
and 12,

Twenty-five schools graduating 100 to 299 students,
depicted in Table 27, reported between five and 18 courses
required 1n the core program with a mode of 12 courses,
Twenty schools, or 80 percent, reported the range of re-
quired courses to be between nine and 14,

Seventeen schools graduating 300 or more students,
depicted in Table 28, reported a range of six to 16 re-
quired courses, A mode of 10 courses wWwas reported by five
schools, which represented 29.4 percent of the sample,

Sixty-one member schools from the categories of
schools reported a range of five to 20 required courses,
with a bl-modal distribution of 10 to 12, as shown in
Table 29, The mean number of required courses was 11,67
with a standard deviation of 3,24,

Tables 30 and 31 deplct the range of required
courses for the accredited and non-accredited schools of
the AACSB, Thirty-four accredlited schools required a range
of five to 18 courses, with a mode of 10 required courses,
TWwenty-seven non-accredited schools required a range of
elght to 20 courses, with a bi-modal distribution of nine
and 12 required courses, Seventeen schools, or 62,9 per-

cent, reported between nine and 12 required courses,
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Table 27

Required Number of Business Core Courses,
25 AACSB Member Schools of Business
Administration, Graduating from
100 to 299 Students, 1973-74

Number of
Core Courses Number of
Required Schools

—t b ot et b ah e
U100 O = W U1 VD
e RO EeEE VA




Table 28

Required Number of Business Core Courses,
17 AACSB Member Schools of Business
Administration, Graduzating 300
or More Students, 1973-T4

Number of
Core Courses Number of
Required Schools
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Table 29

Required Number of Business Core Courses,
61 AACSB Member Schools of Business
Administration, 1977

Number of
Core Courses Number of
Required Schools

—
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Table 30

Required Number of Business Core Courses,
34 AACSB, Accredited Member Schools
of Business Administration,

1977

Number of
Core Courses
Required

Number of
Schools

18
17
16
15
14
12
11

10

v O\
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Table 31

Required Number of Business Core Courses,
27 AACSB, Non-Accredited Member Schools
of Business Administration

1977
Number of
Core Courses Number of
Required Schools
20 1
18 1
17 1
16 1
14 1
13 3
12 5
11 3
10 4
9 5
8 2
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Reguired Business Core Courses

The resulred business core courses for 19 AACSB
member schools, zraduating less than 100 students, 1is
devicted in Table 32. At least 12 of the 19 schools, or

63.2 vpercent, require the following courses in the business

core prozgram:

Accounting I

Business Law I
Marketing Principles
Accounting II
Corporate Finance
“anagement Principles
Economics I

Economics II
Statistics

The reguired business core courses for 25 4ACSB
member schools, zraduating 100 to 299 students, 1s depicted
in Table 33. Fourteen of the schools, or 46 percent, require
the following courses:

Marketing Principles

Corporate Finance

Bconomics I

Accounting I

Statistics

Business Law I

Economics II

Accounting II

Manazement Principles
Data Processing

The required business core courses for 17 AACSB
member schools of business administration, sraduating 300
or wore students, 1s depicted in Table 34, At least nine
of the schools, or 52.9 percent, require the folloving
courses:

Econonmics I

Accounting I
Corporate Finance



Table 32

Required Business Core Courses of 19 AACSB Member
Schools of Business Administration
Graduating Pewer Than 100
Students, 1973-74

Schools
Reguiring
Courses Number Percent

Accounting I 19 100

Business Law I 18 94,7
Marketing Princivles 18 94,7
Accounting II 16 84,2
Corporate Finance 15 79.0
Management Principles 14 73.7
Economics I 13 68 .4
Sconomics IT 12 63,2
Statistics 12 63.2
Business Communications 9 47 .4
Business Policy 9 47,4
Data Processing 8 42 .1
Zuantitative Methods 7 36.8
Managzerial Accounting 5 26,3
Business Law II 5 26.3
Orzanization and Behavior 5 26.3
Macro Economics 4 21.1
Money and Banking 4 21,1
Operations and Systens ana"ement 4 21 .1
Production Methods 4 21.1
Business and Soclety 3 15.5
Introduction to Business 3 15.8
Human Relations in Administration 3 15.9
Business Mathematics 3 15.8
Micro Economics 2 10,5
Intermediate Accounting 2 10.5
Cost Accounting 2 10.5
Operations Research 2 10.5
Advertising Principles 1 5.3
Revort driting 1 5.3
Managerial Economics 1 5.3
Information Systemns 1 5.3
Investment and Security Analysis 1 5.3
Real Estate and Insurance 1 5.3
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Table 33

Required Business Core Courses of 25 AACSB Member
Schools of Business Administration
Graduating from 100 to 299

Students, 1973-74

Schools
Requiring
Courses Number Percent

Marketing Principles 24 96
Corporate Finance 23 g2
Economics I 21 34
Accounting I 21 34
Statistics 20 510)
Business Law I 19 76
Economics II 18 72
Accounting II 17 68
Management Principles 16 64
Data Processing 14 56
Business Policy 12 48
Business Communications 9 36
Orzanization and Behavior 9 36
Quantitative Methods 8 32
Production Methods 6 24
Macro Economics 5 20
Managerial Accounting 5 20
Operations and Systems Management 5 20
Micro Economics 4 16
Money and Banking 3 12
Business and Society 3 12
Introduction to Business 3 12
Overations Research 3 12
Business Law II 2 8
Human Relations in Administration 2 ]
Economic Analysis 2 3
Managerial Economics 1 4
Orzanization and Administration 1 4
Industrial Relations 1 4
Labor Econonmics 1 4
Quality Control 1 4
Cost Accounting 1 4
Investment and Security Analysis 1 4




Table 34

Required Business Core Courses of 25 AACSB Member
Schools cf Business Administration
Graduating 300 or More

Students, 1973=-T74

Schools
Requiring
Courses Number Percent
Economics I 15 33,2
Accounting I 15 33,2
Corporate Finance 14 32.4
Accountinzg II 14 32,4
Marketing Principles 14 22.4
Economics II 13 76.5
Management Principles 13 76.5
Statistics 13 76.5
Business Laad I 11 o4,7
Data Processing -9 52.9
ouantitative Methods 8 47,1
Business Policy 5 29.4
Money and Banking 4 23,5
Orzanization and Behavior 4 23.5
Manazerial Accounting 3 17.6
Introduction to Busilness 3 17.6
Production Methods 2 11.8
Macro Zconomics 2 11.8
Micro Economics 2 11.8
Operations and Systems Manazement 2 11.8
Business Iaw II 2 11.8
Business and Society 2 11,3
Business Communications 1 5.9
Tuman Relations in Administration 1 5.9
Managerial ZEconomics 1 5.9
Operations Research 1 5.9
Business Fluctuations and Expansions 1 5,9
Social and Political Environment 1 5.0
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Accounting II
Marketing Princirvles
Economics IT
Management Principles
Statlistics

Business Law I

Data Processing

The required business core courses for 61 AACSB

member schools of business, in the three size categories,

are depicted in Table 35. At least 31 schools, or 50.8

percent,

require the fol'owing courses:

Accounting I
Corporate Finance
Economics I

Business Law I
Marketing Principles
Accounting II
Statistics

Management Principles
Zconomics II

Data Processing

The required business core courses for 34 AACSB

accredited member schools of business are depicted in Table

36, At

least 50 percent of the accredited scnools renuire

the followingz courses:

Corporate Finance
Accounting I
Econonics I

Busliness Law I
Accounting II
Statistics

Economics II
Marketing Principles
Management Principles
Data Processing
Quantitative Methods
Business Policy

The required business core courses of 27 AACS3B non-

accredited member schools of business are devicted 1in Table



Table 35

Required Business Core Courses of 61

Schools of Business Administration

70

AACSB Member

1977
Schools
Renquiring
Courses Number Percent
Accounting I 55 90.2
Corporate Finance 52 85,2
Economics I 49 50.3
Business Law I 49 8.7
Marketing Principles 47 77.0
Accounting II 47 77.0
Statistics 45 73.5
Manazement Principles 43 70.5
Economics II 43 70.5
Data Processing 31 50,5
Business Policy 26 42,6
Quantitative Methods 23 37.7
Business Communications 19 31.2
Organization and Behavior 18 29,5
Managerial Accounting 13 21.3
Production Methods 12 19.7
Money and Banking 11 13,0
Macro Economics 11 18,0
Operations and Systems Vanagement i1 18,0
Business Law II 9 14.8
Introduction to Business 9 14.8
Micro Econonics 8 13.1
Business and Society 8 13.1
Human Relations in Administration 6 9.5
Operations Research 6 9.8
Managerial Economics 3 4,9
Business Mathematics 3 4,9
Intermediate Accounting 2 3.3
Investment and Security Analysis 2 3.3
Report driting 1 1.6
Information Systemns 1 1.6
Re2al Estate and Insurance 1 1.6
Busincess Fluctuations and Expansions 1 1.6
Advertising 1 1.6
Social and Political Environment 1 1.6
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Required Business Core Courses of 34 AACSB, Accredited
Member Schools of Business Administration

1977
Schools
Requiring

Courses Number Percent
Corporate Finance 31 91,2
Accounting I 28 32.4
Economies I 27 79.4
Business Law I 26 76.5
Accounting II 26 76.5
Statistics o4 70.6
Zconomics II o4 70.6
Marketing Princinles 20 53,8
Manazement Princliples 20 53,8
Data Processing 18 52.9
Quantitative Methods 18 52.9
Business Policy 17 50,0
Organization and Behavior 13 33,2
Manazerial Accounting 10 29,4
Operations and Systems Manazement 9 26.5
Production Methods 7 20.6
Money and Banking 7 20.6
Introduction to Business 7 20.6
Business and Society 6 17.6
Human Relations in Administration 4 11.3
Business Communications 4 11.8
Macro Economics 4 11.8
Business Law II 3 5.8
Micro Economics 3 3.8
Managerial Economics 2 5.9
Investment and Security Analysis o 5.9
Operations Research 1 2.9
Business Mathematics 1 2.9
Real Estate and Insurance 1 2.9
Business Fluctuations and Expansions 1 2.9

Social and Political Environment
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Table 37

Required Business Core Courses of 27 AACSSB
Non-Accredited Member Schools of
Business Administration

1977
Schools
Requiring
Courses Number Percent
larketing Principles 27 100.0
Accounting I 27 100,0
Management Principles 23 35.2
Beonomics I 22 81.5
Business Law I 22 81.5
Accountinz IT 21 77.8
Statistics 21 77.5
Corporate Pinance 21 77.5
Bconomics II 1 T7O.4
Business Coanmunications 1 55.6
Data Processing 1 43,2
Business Policy 53,3
Macro Economics 25.9

Business Law IT

Juantitative Methods

Orzanization and Behavior
Production Methods

Micro Economics

Operations Research

Money and Banking

Managerial Accounting
Introduction to Business

Business anrd Society

Human Relations in Administration
Business Mathematics

Intermediate Accounting
Operations and Systems Manageuent
Manaszerial Economics

Report Jriting

Information Systems

Advertising
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37, Pifteen schools, or 55.5 percent, require the follow-
inz courses:

Marketing Principles

Accounting I

Mdanagement Principles

Zcononmics I

Susiness Law I

Accounting II

Statistics

Corporate Finance

Hcononmics II

Business Communications

Table 38 devicts a comparison of the required
courses for the accredited schools with the non-accredited
schools of business administration. Thirteen courses were
deter ined to be the business core for the accredited and
non-accredlited schools of business, Nine of the required
courses were shared by both zZroups. Data Processing, Quanti-
tative Methods, and Business Policy were additional courses
required by the accredited schools, and Business Communica-~
tions is an additional course which was required by the
non-accredited schools.

Table 39 compares the suzzgested undergraduate stand-
ards of the AACSB with the accredited and non-accredited
schools of business under study. Since only the business
core programs wWere studled, courses offered by the business
schools as electives for the AACSB common body of knowlesdge
were not considered., Neither the accredited nor the non-
accredited schools required Introduction to Business., All
of the other courses suggested by the AACSB were met by the

schools,



Table 38

T4

Business Core Requirements of AACSEB

dccredited and Non-Accredited

Schools of Business

Required Courses

Accredited
Schools

Non-Accredited
Schools

Accounting I
Accounting II
Economics I
Economics II
Statistics

Business Law I
Marketing Principles
Corporate Finance
Business Communications
Data Processing
Quantitative Methods
Business Policy

PP PP Pa RS
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Table 39

Comparison of the Suzgested Undergraduate Required
Curriculum Standards of the AACSB with the
Required Courses of the Accredited and
Non-Accredited Schools of Business

1977
Accredited Non-Accredited
Subject Areas Schools Schools

Business Foundation:
Lower Division

Principles of Accounting X X
Principles of Economics X X
Business Law X X
Statistics X X
Introduction to Business
Upper Division

Principles of Finance X £
Principles of Marketing X b4
Principles of Management X £
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Table 40 is a comvarison of the Chen-Zane study1 of
1967 and the Deal Study2 of 1975 with this study. The most
common courses are thoss which are required by 50 percent
or more of the schools within each study. These courses
are considered to be the core program for each study. Ta-
ble 40 1lists the courses which are considered to bs the
business core courses in the three studies. Some of the
courses are not shared by all three studles; however, for

comparison, they apnear in narentheses 1f they are not part

of the core.

1ohen and Zane, op. cit., ». 5.

2Deal, op. cit., p. 20.
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Table 40

Comarison of Buclness Cors Courses Fronm
The Chen-Zane -ind Deal Studies
with the Kendrick 3tudy

Chen=2Zune Deal Kendrick
Requlired Courses Schools 3chools Schools
Requiring Reaulring Requiring

Yumber Percent

Number Percent

Number Percent

Accountiny I 90 95.7 53 o4 55 90,2
Accounting II A8 93.6 73 23 47 77.0
Economlecs I 27 92.6 36 98 49 0.3
Zconomics II 85 90.5 T4 A4 43 70.5
statistics 38 93.6 81 92 45 73.9
3usiness Law I 85 90.5 78 39 48 73.7
Marketing Priaciples 93 29.0 75 35 47 77.0
Management Principles 52 55.4 33 94 43 70.5
Corporate Finance 89 94.7 35 97 52 25,2
Money and Banking 55 58.5 (24) (23) 11) f18,0)
Data Processing (7 )% (7.4) 56 64 31 50.8
Business pPolicy (31) (33.0) 46 52 (24) (42,6)

% Oourses in parenthesis are not pirt of the core,

Source:
jordon K. C, Ohen and Ed+vard A. Zane, "The Luslness Core Curricula
Ei:ht Years After Gordon-Howell" Collesinte News and Views, XXXIII (Oct-
ober, 1969), 5.

Emit B, Deal, "Business Core Curricula Revisited," Colleriate News
and Views, XXX (Spring 1977), 20.




Chapter 4
SUMMARY, CONCLUSIONS AND RECOMMENDATIONS

The purpose of the study was to determine typical
content of the core programs of undergraduate business admin-
istration at selected colleges and universities, and to sur-
vey the methods presently in use for changes in programs to
meet the needs of busliness, government, and graduate and
professional schools,

Ninety members of the Amerlcan Assembly of Collegiate
Schools of Busliness were selected for study of thelr under-
graduate core programs in busliness administration.! Of the
90 institutions which were selected, 30 graduated fewer than
100 students per year, 30 graduated from 100 to 299 students,
and 30 graduated 300 or more students.2 The selection was
further based upon a somewhat regular geographical distribu-
tlion across the Unlted States, Appendix C contalns a 1list of
the colleges and universities selected for study,

The catalog from each college or universlty was
studied for business admlinistration core requlrements and
course descriptions.3

TAACSB, 1214-12%5 Directory, (St. Louis: American
Assembly of Collegiate Schools of Business, 1974), pp. 12-44,

20urtis 0. Baker and Agnes Q. Wells, Earned Degrees
Conferred, 1%12-7414;g§t1tut10nal Data, (Washington, D.C.:
U.S. Dept. of Health, Education, and Welfare, Education Divi-
sion, National Center for Education Statistics, 1976), 83-91,

S5Natlonal Microfilm ILibrary, (San Diego, California:
National Microfilm Library, 197g§
7
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A aquestionnaire was sent to the deans of the schools of busi-
ness to determine the accuracy of the core programs listed

in the catalogs. It was also determined from the question-
naire the criteria which were used to m2ke program revisions,
The data from the catalogs and questionnalres were tabulated
and compared with the data and recommendatisns of previous

studies.

summary

It appears that most members of the AACSB maintain a
review of the AACSB standards. The smaller schools, such as
those graduating fewer than 100 students, usually desiznated
one person to maintain a review, whereas the larzer schools
tended to utilize a committee,

ihen recommending prozgram changes, about one-hailf of
the schools devended upon the opinions of the business facul-
ty first. More than thirty percent conducted a study of busi-
ness and industry needs., Nearly one-third of the schools
adopted the recoamendations of the individuals susggesting
changes and nearly 25 percent used other methods to dsteraine
program changes,

More than one-half of the schools tznded to view
course prerequisites as being flexible, but using discretion;
Ahereas, about one-third view it as quite important and main-
tain strict control.

Seventeen and five-tenths percent of the schools

reported a student/teacher ratio of 30, The mean was 25,33
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students per teacher with a standard deviation of 8.29. The
non-accredited schools tended to have a higher student/
teacher ratio than the accredited schools,

The most common number of courses for the business
core ranged from 10 to 12, There appears to be little 4dif-
ference between the number of courses offered by the ac-
credited and non-accredited schools, and the course offerings
in the core are the same except the accredited schools tended
to require Data Processing, Quantitative Methods, and Busl-
ness Policy which were not required by the non-accredited
schools, The non-accredited schools, however, required Busi-
ness Communications, which were not required by the accred-
ited schools. The additional courses required by the accred-
ited schools tend to reflect the lmportance of the quantitative
approaches to business.

A comparison of the accredited and non-accredited
schools' core programs with the recommendations of the AACSB,
Indicated that there 1is no difference between the accredited
and non-accredited schools with regard to the basic stand-
ards of the AACSB. Nelther the accredited nor the non-
accredited schools tended to require Introduction to Buslness
In their core programs; whereas the AACSB recommends Intro-

duction to Buslness as a core requirement,
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Generally, there is little difference in the results

of this study when compared with the Chen and Zane study of
1967 which includes 94 member schools of the AACSB.! and
Deal's study of 1975 which includes 88 member schools of the
AACSB.2

Conclusions

1, The common method for malntalning program evalu-
ation was with a committee,

2. The common method for determining program changes
was by faculty opinion,

3., The mean student/teacher ratio was 25 to 1 with
a standard deviation of 8 to 1.

4, Most schools are not complying with the AACSB
standards which suggest that Introduction to Business be
included in the busliness core.

5. The common courses in the business core as indi-
cated by 61 AACSB member schools are listed below:

Corporate Finance
Accounting I
Economics I

Business Law I
Accounting II
Statistics

Economics II
Marketing Principles
Management Principles
Data Processing

6. There is 1little difference in the course offerings

between the smaller and larger schools,

1Chen-Zane, op. cit., p. 5.
2Deal, Op. Cit., p. 20.
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Recommendations

1. In coupleting a similar study, the researcher
should request the business core programs directly from
collezses and unilversities, rather than study the programs
listed in catalogs because of the difficulty of discerning
the core vprozgrams as Indicated in catalogs, This should
reduce the error resulting from misinterpreting the catalog.

2., Because faculty opinion is used as the common
metnod for determining prozgram changes, faculty members
should maintain some level of knowledge of the current needs
and practices within their area of speclalization throuzh
research, rezional and natiocnal meetings, and regular contact
Wwith actual business probleus,

3. Schools with higher student/teacher ratios
should strive to achieve a lower student/teacher ratio.

4, Introduction to Business should be included in
the business core prozrams,

5. A follow=-up study mizht include a survey of
elective courses from a sample of schools similar to the
schools included in this study. A comparison of these courses
could be made with the AACSB Standards of the cozmon body of
knowledze,

6. A study should be conducted of the business and
industry needs, conparing those needs with the prozrams which

are being offered at colleges and universities,
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EMPORIA STATE UNIVERSITY

1200 COMMERCIAL / EMPORIA, KANSAS 66801 / TELEPHONE 316-343-1200 .

September 23, 1977

me, Dean

hool of Busiliness
iversity

dress

ty, State

ar (Name):

curriculum study of ninety schools, which are members of
e American Assembly of Collegiate Schools of Business, is
ing conducted at Emporias State University. Your school
s selected for the study.

e purpose of the study is to determine typical course content
~ the core programs in undergraduate schools of business,
other purpose 1is to determine procedures for making changes

- business core requirements,

e attached questionnalre is short and will take only a few
nutes tc complete. The information revealed in the study
11 remain anonymous; however, the gquestionnaire will be coded

- the upper lefi-hand corner, according to the general size of
e school.

ur response is important. DPlease complete the questlonnaire
d return it in the enclosed envelope.

Very truly yours,

Gary R. Kendrick
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QUESTIONNAIRE ON UNDERGRADUATE CORE REQUIREMENTS

IN BUSINESS ADMINISTRATION
Is the core program for business administration
the same as listed in your current catalog? YES __ NO__

If the answer to question number one is no,
please send a copy of your progran,

Is one or more of your staff specifically desig-
nated to maintain a review of the current under-
graduate standards as published by the AACSB?

A, one person

B, committee

C. other, please specify

d#hen recommending changes in your business core
requirements, do you:

A, adopt the recommendations of the indi-
vidual suggesting the change?

B. conduct a study of business and indus-
try needs?

C. assess the opinions of the buslness
faculty?

D. other, please specify

Considering the procedure you use, from question
number 4, rank in order beginning with number one,
the most used method to the least used method.

A, adopt the recommendations of the indi-
vidual suggesting the change?

B. conduct a study of business and indus-
try needs?

C. assess the opinions of the business
faculty?

D. other, please specify
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QUESTIONNAIRE CONTINUED

6., In most programs, there are established course
sequences, Do you adhere to this policy:
A, strictly?
B, with discretion?
C. loosely?
D

other, please specify

7. #hat is the student feacher ratio in your under-
graduate business program?

COMMENTS:

If you would like an abstract of this study, indicate below:
Name

Address

Please return to: Gary R. Kendrick
Division of Business and Business Zducation
Emporia State University
Emporia, Kansas 66801
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Schools Graduating Under 100

Alabama 4 & ™ University
Major B. Lizhtfoots, Dean
Colleze of Business and Economics
Jdontsomery, Alabama 36101

University of Central Arkansas

J. Conrad Carroll, Dean

Colleze of Buslness Administration
Conway, Arkansas 72032

California 3tate College, Bakersfield

Dr., Richard S. dallace, Dean

School of Business and Public Administration
9001 Stockdale Hizhway

Bakersfield, California 93309

Fort Lewls Collese+

Bdward S. Freienmutn, Director
School of Business Administration
Durango, Colorado 51301

Albany 3tate Colleze
Thelms D, Dean, Chalrman
Division of Buslness
Albany, Zeorgla 31705

Tha College of Idaho

idsard 4. Sadyer, Acting Chalrman
Devnartment of Business Administration
Caldwell, Idaho 33605

I1linois Jesleyan University

Dr. Robert J. Harrington, Director
Division of Business and Zconomics
Bloouinzton, Illinois 61701

Butler University

H, Raymond 3wenson, Dean

College of Business Administration
Indianapolis, Indiana 46208

Jartburz College
Melvin L. Kramer, Chalrman

Department of Business Administration and Economics

Javerly, Iowa 50677

#A4703B accredited masmber
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Kentucky 3State University
Ieola ®. Madison, Acting Chalrman
Department of Buslaess and Economics

PFrankfort, Kentucky 40601

University of ¥aine at Portland-iorham
Dr, John J. Bay, Dean

School of Buslness and Zconomics
Portland, Maine 04103

dount Saint Mary's Collezge
Raymoand R. Lauer, Chailrman
Department of Business

Zmaiteburi, Maryland 21727

Massachusetts Institute of Technolozyi
Dr, A4illiam ¥, Pounds, Dean

Alfred P, Sloan School of Manasgement
Camnbridze, Massachusetts 02139

Andrews University

Robert 2. Pirth, Chalrman

Devartuent of Business Adnministration
Berrien Svrinzs, Michizan 49104

Tniversity of Minnesota, Duluth
Dr. Robert 3. Hancock, Dean
School of Business and Ecouomics
Duluth, Minnesota 55312

University of Missouril at Kansas Clty¥
Dr. Jack D. Heysinger, Dean

3chool of Administration

5100 Rockhill Road

Kansas City, Missourl 64110

Creizhton Universitys

Dr. J. L. Carrica, Dean

College of Busin=ss Administration
Omaha, Nebraska 68178

Dartaouth College#

Richard R. Jest, Dean

The Amnos Tuck 3chool of Business
Hanover, New Yampnshire 03755

miversity of New Mexico

Robert R. Rehder, Dean

Robert 0. Anderson School of Business and
3clences

Albuquerjue, New Mexico S7131

Adainistrative
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University of North Carolina at Jilmington
Norman R. Kaylor, Chairman

Devpartment of Business and Economics
Tilnington, North Carolina 28401

North Dakota State University
Cliff P. Dobitz, Chalrman
Business-Economnics Department
Farso, North Dakota 58102

Ohlo Northern University

Rozer D. Young, Chalrman

Department of Business Administration and Economies
Ada, Ohio 45310

Oklahoma City University

Dr. Ralph N. Traxler, Jr., Dean

School of Managzement and Business BScience
Oklahoma Clty, Oklahoma 73106

Portland State University#

Dr. Donald D, Parker, Dean

School of Business Administration
P.0. 3o0x 751

Portland, Orezon 97201

Jestmninster College

Paul B, Frary, Chalrman

Department of Economics and Buslness
New {ilmingzton, Pennsylvania 16142

Providence Collegze

sustave C. Cote, Chalirman

Department of Business Adainistration
Providence, Rhode Island 02918

South Carolina 3tate College

Bdet R. Iwok

Department of Business Administration
Oranzebursg, South Carolina 29117

Austin Peay State College

J. P, Burney, Dean

School of Buslness and Economlcs
Clarksville, Tennessee 37040

Bishop College

Oscar Olchyk, Chalrman
Division of Business
Dallas, Texas 75241
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Jashington and Lee Universitys
&, 2. Atwood, Jr., Dean

school of Commerce, Bconomics,
Lexinzgton, Virzginia 24450

and

Politics

o4



3chools Graduating 100 to 299

Arkansas State University

Dr, Lonnie ., Talbert, Dean
Colleze of Business

state University, Arkansas 72457

California Polytechnic State University, San Tuis Obispo
Carroll R. McKXibbin, Dean

School of Business and Social 3ciences

3an Luis Obispo, California 93401

University of Delawares

Dr. Bric Brucker, Dean

College of Business and Economics
Newark, Delaware 13711

Eaporia State University

Dr. R. 3. Russell, Chairperson

Division of Business and Business Education
Emporia, Kansas 056301

Florida A & ¥ University

Syoil C. Mobley, Dean

School of Business and Industry
Tallahassee, Florida 32307

zeorgla Southern College
Jr, Orizemn J, James, Dean
school of Business
Statesboro, ieorgia 30458

University of Idaho

Dr. Ferald R, Cleveland, Dean
College of Business and Economics
Moscow, Idaho 33343

Indiana sState University, Evansville
Dr. Kenneth B. Settle, Chalrman
Division of Business

Bvansville, Indliana 47712

Iowa State Unlversity

#111iam 3, Thompson, Chalrman
Department of Industrial Administration
Ames, JTowa 50010

#AACSB accredited member



University of Xansas#

Dr. Joseph A, Pichl:r, Dean
school of Business
Lavrence, Kansas 66045

The University of Michigant#

Ployd A. Bond, Dean

School of Business Administration
Ann Arbor, Michigan 453104

dississipnl College

D. Gray Miley, Chairman

Division of Business and Economics
Clinton, Mississippi 390583

Kearney State College

Dr. Floyd &. Krubeck, Dean

Department of Business and Technoloszy
Kearney, Nebraska 68347

University of Nevada, Las Vegas
seorzge d, Hardbeck, Dean

College of Business and Economics
las Vegas, Nevada 29154

University of New Hampshire

Dr. Jan &Z. Clee, Dean

Jhittemore 3School of Business and Economics
Durham, New Hampshire 03324

New Mexico 3tate Universitys

Bryce J. Brisbin, Dean

College of Business Administration and Economics
Las Cruces, New Mexico 33003

The University of North Carolina at Charlotte
Dr. Allan V., Palmer, Dean

College of Business Administration

Charlotte, North Carolina 23223

The University of North Dakota

Dr, Clair D. Rowe, Dean

College of Business and Public Administration
Grand Forks, North Dakota 53201

University of Oregon

Dr, James Rhinenuth, Dean
Underzraduate School of Business
Zugene, Orezon 97403



Pennsylvania State University
Robert J, Broan, Prozraa Head
Master of Administration Progran
Middletouwn, Pennsylvania 17057

University of Rhode Island
Richard R. /{eeks, Dean

College of Business Administration
302 Ballentine Hall

Kinzston, Rhode Island 02831

Clemson University

Dr, #4allace D, Trevillian, Dean

College of Industrial Management and Textile Science
Clemson, 3outh Carolina 29631

University of South Dakota (Vermillion )s
Dr. Dale E. Clement, Dean

School of Business

Vermillion, South Dakota 570609

University of Tennessee at Chattanocoza
Arther 5. Vieth, Director

School of Business Administration
Chattanooga, Tennessee 37401

Texas Christian Universitys
Dr, sllbert .Jhitaker, Dean
,J. Neeley School of Business
fort Jorth, Texas 70129

Utah State University#
(Vacant), Dean

Colleze of Business
Lozan, Utah 94322

Jashinzton State Universitys#

Dr. BEuzene Clari, Dean

College of Econonalcs and Business
Pullman, Jashinzton 99163

dJest Virginia Institute of Technology
Jack Robertson, Dean

3chool of Human Studiles

Montgomery, Jest Virzinia 25136

University of Jisconsin=-Eau Claire
Dr. James . Jenner, Dean

School of Business

Bau Claire, dJisconsin 54701
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University of dJdyoming#

Bdward B. Jakubauskas, Dean
College of Coamerce and Industry
Laramie, Jyoming 82070



3chools Sraduzting 300 and Above

University of Alabamai#

Dr, John 3. Fielden, Dean

Colleze of Commerce and Business Administration
University, Alabama 35436

Arizona 3state Universityi

Flean D. Overman, Dean

Colleze of Business Administration
Tempe, Arizona 55281

University of Arkansasi

Dr. John P, Osen, Dean

College of Busines:s Administration
fayetteville, Arkansas 72701

University of California (Berkeley)
Barl ¥, Cheit, Dean

3chool of Business Administration
Berkeley, California 94720

niversity of Colorado#

Dr, /illiam Y. Baughn, Dean

Colleze of Business and Administration
Boulder, Colorado 30302

University of Florida¥

Dr. Robert #. Lanzillotti, Dean
Colleze of Business Administration
3ainesville, Florida 32601

Indiana University

Dr. Schuyler F. Qtteson, Dean
The School of Business
Bloominzton, Indiana 47401

University of Iowat®

Dr. 3. L. Barnes, Dean

College of Businsss Administration
Iowa City, Iowa 52242

University of Kentucky#

Dr. Jilliam EBcton, Dean

College of Business and Economics
Lexinzston, Kentucky 40506

#AACSE accredited asuber
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Louisiana 3tate University

Dr. Don L. i0odland, Dean

College of 3Business Administration
Baton Rouse, Louisiana 70303

University of Maryland#

Dr. Rudolph P, Lamone, Dean
College of Business and Management
Collegze Park, Maryland 20742

University of Massachusetts#
eorge S, Odliorne, Dean

School of Business Administration
Amherst, ¥assachusetts 01002

Michigan 3tate Universitys#

Dr. Richard J. Lewis, Actinz Dean
College of Business

East Lansinz, Michigan 43323

University of Minnesotait

Dr. C. Arthur Jilililams, Jr., Dean
College of Business Adainistration
Tinneanolis, Minnesota 55455
University of Mississlyopiss

Dr. RBen B, icllewv, Dean

3School of Busin-:ss Administration
University, Missiscippl 38677

University of Missouri-Colunbligs

(Vacant), Dean

College of Adainistration and Public Adfailrs
Columbia, Missouri 65201

University of Webraska-Lincolns
Dr. Ronald I, Smith, Dean

College of Business Administration
Lincoln, Yebraska 635083

University of North Carolina at Chapel Hill#
Harvey M., Jazner, Dean

School of Business Administration

Chapel Till, iorth Carolina 27514

Ohlo State Universitys

Bdward H, Bo#sman, Dean

College of Administrative Science
Solunbus, Ohio 43210



Oklahoma State University¥
Dr, Verzil V. Miller, Dean
College of Business Administration
Stillwater, Oklanoma 74074

Oregon State University=

Barl Goddard, Dean

school of Business and Tecmnology
Jorvallis, Oregzgon 97331

University of Pennsylvanigd
Dr. Donald C. Carroll, Dean
he Jharton 3School
3620 Locust Jalk
Philadelnhia, Pennsylvania 19174

University of South Carolinai

Dr. James F. Kane, Dean

College of Business Administration
Columbia, South Carolina 2920%

University of Tennessee¥

Dr. John B. Ross, Dean

College of Business Administration
Knoxville, Tennessee 37916

The University of Texas at Arlingtont
Dr. Rozer Dickinson, Dean

College of Business Administration
Arlinzton, Texas 76019

University of Utahi

Dr. A. Blaine Huntsman, Dean
College of Business

3alt Lake City, Utah 84112

Virzginia Polytechnic Institute and sState University¥

Dr, 4. . Mitchell, Dean
College of Business
Blacksburz, Virginias 240061

University of Jashington#
Dr. Kerait 0., Hanson, Dean
School of Business Administration
Seattle, Jashington 93195

iest Virginia University#

Dr., Jack T. Turner, Dean

College of Susiness and Economics
Morzantoan, Jest Virginia 26506
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University of Jisconsin-Madilsondi
Dr. Robert 7. Bock, Dean
3chool of Business
Madlson, .isconsin 53706
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